KORFKREBRAZEONME (EH) R B . OXRLGERANME (FFDHE

K% BERBESA By | EmBugE | eoxx |Favoor| T2 | TESEN | mx | BASM | MERSR
2B |So0EF 2 |F& =28 © © © AR K4
HEE (2 ooEF 2 |#EE —F GUEY K3
R |ERTE 2 |luW & © © © AR A2
EEE | REHRE 2 |RE © © © © © ®E RIE
B |\v—T 7420 2 [EH IEK © © © UL A3
Bt | 2EtE 2 |BE B © © © © GUEY X3
HRE | TJ7A4FUR 2 (hnEE BUZ BiTEA K4
B RO 2 |MH EZ © © © © AiTHA K3
B BRSO AT LA RL—23av X 2 | mZ UL K2
B | TOSIORTAT AR %3 2 B ER © wH | ke
HH# |Management Communication *1 2 |W. RA/N— UE] K5
HHE |Management Communication *1 2 |W. RA/R— RS K4
FP | BEXE #3 2 |EE & O O %8 7K1.7k2
ZEP |Transportation and Logistics Management *3| 2 | KEE #4 (@) (@) @) ®E | 2485
P9 | B 2 ML o wm | ke
=P |FrERFE 2 |H &% O ®H K1
P SR AR 2 (A% ZE o wm | ks
B |3—ARL—rI7A4F VR %3 2 (2@ W &Fh O ®E | KiKk2
M| ANWEREER 2 B0 fakd O O O O O % x4
|- —vTH 2 |#hiE B O O O ®H A5
BF [ESHRTIUHR o BEZ% | © o o o | wm | ®s
BP9 |Firms & Industrial Organization in Japan | 2 |G " oot A 0o O O ®H] K4
B | M /R—=230Inm AV NETE 2 |E0N fE— O TR K5
P |International Accounting 2 (lhE HkE (@) (@) (@) AiTEA &
A |Advanced Topics in Negotiation 2 (W Rqn— #%E X3
B | 9UTahI R 2 |EM K ®H A4
B /8Ty JL—av Xk *+3 2 (#HzE B O O % t2.1+3
B |8t ZHEER 2 |RIIl fE— @) ®H A3
=M | ERERR 2 |KF EA EH IR K2
=P | SRR 2 |BX #8 @) AiTHA A3
=M | RERHE 2 (FE B =EHh UL K3
B | EEEFE 2 kA S8 ATHA k3




X% BEHE 4 B | EESE | evar [Tovaor| TUZ AN mk | BN | MRRSR
P9 |International Negotiation 2 (W, Rq8— ATEA K5
B |74 FURIZ] 2 |Fngyaq) O HiTEA A4
B |74 FUARIRED 2 [Tt HE (@) ®E A5
FM | 2tiE x2 4 I Mk O HiTHA K2.R2
P [Strategic Management : Case Analysis | 2 [COLPAN, Meziyet Asli O O BITEA A3
=M [Y—EXRETIVERR 2 (IBE 8 #%E K2
B |[Y—ERBIHAER 2 |luW & %8 K2
B [TUNTATH 2 |EH FHi GIES A3
B | BEIF(FUR 2 |EH HH 30 A3
%P9 |Organizational Behavior *3 2 |LIU Ting @) @) #%E | B4.A5
EPY |International Agribusiness Studies *3| 2 |AE F= AIEl | A3.A4
%P9 |Business Modeling and Design 2 |Dimitris Karagiannis | I
M |BHTHRLRER 2 R BRE EFH 3 &4
2P |Global Tourism & Hospitality Management T *3 | 2 |BiJIl {E— @) @) AR RIE
P |Environmental Challenges and Business | 2 |#§i@ £ O %EA k3
M| TR E—ESARERR 2 WP AT, o w8 | R4
B | TFTRTAR—2a-IROAUMA | 2[RIl E— O AiTEA £5
P |Business Analysis and Valuation 2 K % O & &2
P9 |Service Marketing *3 2 [HAN, Hyun Jeong @) O ®E | R3K4
P9 |Managerial Accounting 2 |RE (@) AiTHA RE
EEP |Finance, Strategy, and Value Creation of Corporation | 2 |1k 272 (@) ®E K

FICOFBFEEICKIEETT . T BEDNISRRFEITIO. HFLRBEIEEITHEIIHEFEA.
*2 B2a<EIE A1 O ZHE LT
*3 [RB2a<BE (1a<E O ZEILFRT)

F—ME R -FRICEHZEL TV SRB LRRICEE T S2F XHEEEEA,

FAER BREIEESNIAMREEASHYFT . TNICLYFEN BEBBHRGEIGE R BERICHLFET AN
BIEEMHOBHEAIERELRENOBREFHEFTEADTIIETIL.




	2021

