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Global hospitality investment, Private Equity,
Entrepreneurship, Business leadership
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Every person regardless of their position in society and
organization can positively affect the people that are around
them. The management school offers you knowledge and skill
sets that prepare you to be the great leaders; but it is all about
people. Service industry provides the most opportunities for
people across all aspects of their lives. “Life is service-the one
who progresses is the one who gives his fellow men a little
more-a little better service.” | firmly believe that every small act
of kindness you share with others can literally change their world.
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Marketing / Service Marketing
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For the past several decades, growth in the service
sector has far exceeded growth of expenditures on
tangible goods. Service marketing is based on the
value of customers’ experiences and processes which
are intangible. The success of service marketing lies in
understanding continues changing consumers
demands and defining a service concept that exceeds
their expectations.



